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Big Game Wins
at Walmart

Don’t throw a Hail Mary when planning your ad
campaigns - score a touchdown! Walmart Connect’s
insights and capabilities can help you quarterback
your Big Game strategy.

3 in 4 Walmart customers regularly watch the Big
Game', making Walmart a shopping destination for
watch-party essentials and for reaching football
fans. More than ever, American families are
shopping in-store and online with Walmart for
groceries and everyday low prices, including
higher-income customers'.

Score big with football fans in a more meaningful
way with Walmart Connect.

Walmart customers are avid football fans?:

regularly watch NFL and
college football games

regularly watch post-season
football games
(playoffs, championship)

NFL College

With inflation top of mind, Walmart customers are
looking for ways to save for Big Game festivities®:

will consider buying different brands to save money
will cook dishes rather than buying prepared meals
will host a smaller group

will host a potluck

Shoppers increasingly look to Walmart for their
Food and Beverage needs leading up to the Big Game.
In 2022, category sales increased both in-store and online.

Food and Beverage 2022 Big Game Performance (YoY)*:

In-store sales Walmart.com sales

Walmart customers feel a sense of excitement when watching
sporting events, and food is central to the experience®:

of Walmart customers feel a sense of Walmart customers say that the
of excitement when they watch snacks and beverages served at a

sporting events watch party greatly enhance the
game day experience

How Walmart customers plan meals
when they watch sports®:

\\

prepare their own food

prepare and order food

order food delivery '

For this years Big Game, of those surveyed, plan
to shop at Walmart®, with food being high on the list.
With increased shopping volumes in grocery, we are continuing to

make good progress on improving in-stock levels to ensure customers
have what they need on game day'.

Top Big Game items planned to
purchase at Walmart in-store®:

Top Big Game items planned to
purchase through Walmart.com?:

Paper goods Snacks

Food storage Produce

Snacks Non-alcoholic beverages
Non-alcoholic beverages Meat

Candy Appetizers
Easy-to-make desserts Paper goods

Top types of meals Walmart customers anticipate
cooking for the Big Game?:

Hot appetizers Desserts Fruit and Food prepared  Quick and easy
vegetable platter on a grill to prepare recipes

Tip:

3 in 4 Walmart customers will research
online prior to shopping for the Big Game’:

Connect with foodies using
lifestyle targeting and leverage
expanded targeting options for

display campaigns. Reach
customers digitally for

will shop online for the Big Game after
researching online

specific categories with in-market
targeting or leverage brand
affinity targeting for customers
who have demonstrated a
preference for a particular brand.
Check out this case study here.

will shop in-store for the Big Game after
researching online

Tip:
Check out how PepsiCo,

P&G, and Samsung
Got the W during last

year’s biggest football
game utilizing an
omnichannel approach
reaching millions of

customers. When Walmart customers shopping for
the Big Game plan to purchase®:

&

will do their Big Game shopping will do their Big Game shopping the Big
two weeks before the game within a week of the game Game

Play defense using Walmart Connect’s advertising offerings to optimize your
Big Game campaigns. Here are resources that can help you reach the end zone:

@ Our 2022 Holiday Guide summarizes the latest products and features for your
Big Game campaigns.

@ This article shares customer insights, platform performance insights and campaign
tips for taking advantage of deals moments - now and throughout the year.
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