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All you need is love ‘ s; *
820/0 of customers

69% of Walmart

SUI"VGYGd WI” be customers are committed
shopping at Walmart to celebrating Valentine’s

for Valentine’s Day2 D?y r'egard‘less of whether
it will be in-person or a

virtual celebration'

How do they plan to celebrate this year?

T
2020 2021 2020 2021

3% increase 5% increase 1% decrease
in customers celebrating at in customers celebrating at home in customers celebrating at an
home with family only with special meals and snacks outdoor dining or bar area

What inspires them to shop during the holiday of love?’

47%) Ssor  A46%) Tradition | 32%) Store displays
promotions and decorations
e
44 o of Walmart customers
29% Exclusive or 19% Recom‘mendations. are open to purchasing a brand or
seasonal products from friends or family

product after seeing an ad that is
related to what they’re shopping
for during the Valentine’s Day
shopping season

Source: Walmart Spark Panel, September 2020. [Data was collected through an online survey distributed to Walmart Customer Spark panel
members (N-649) Managed by conversation>ally, a Data Strategy & Insights team, part of Walmart Global Tech] (N-521)?
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What they plan to buy:

How they’ll
spread the love

Greeting cards

607%

When they L O I R R
lan to shop:
P P 37%
1-2 weeks

ahead of time

Who they plan to shop for:’

72% Significant other / spouse

-
489, My child / children

v

NS
" |
( \ 269 Other family m

embers

$1-$25

<4~
18% Myself

'y
i 159% Friends e

Source: Walmart Spark Panel, September 2020. [Data was collected through an online survey distributed to
Walmart Customer Spark panel members (N-649) Managed by convers
team, part of Walmart Global Tech], (N-529)?

ation>ally, a Data Strategy & Insights

a .2 &

Chocolate

98%

YA

34% 8%

1-6 days on Valentine’s day

ahead of time

How much they plan to spend:’

S5

$26-$50  $51-5100 $101-$200 $200+

How long they plan to shop:’

’)li =

|
15%

<10 minutes

23%

30-59 minutes

36%

10-29 minutes

2+ hours

16%
1-2 hours
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470/ of Walmart customers say ads
O have influenced their decision to

buy a product for Valentine’s Day in the past

The kinds of ads they are likely to click on:

C Walmart.com ) ( Walmart app )
% Chocolate Chocolate %

= ~*V‘: e A#V“’
"=:sﬂ Snacks Snacks #‘fﬁiﬂ
= =
. Greeting cards @ M
‘ Apparel & stationery ‘ . Wi,
: ..\ Flowers .
18%) ¢ Plants Decorations Love

W @ Greeting cards Flowers

g i, & stationery & Plants

Start planning your Valentine’s
Day campaign with Walmart
Media Group today.

Get started

Source: Walmart Spark Panel, September 2020. [Data was collected through an online survey distributed to Walmart Customer
Spark panel members (N-521) Managed by conversation>ally, a Data Strategy & Insights team, part of Walmart Global Tech]
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