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In their second pandemic autumn, customers 

are making positive plans, practicing self-care 

and shopping more than they were last year 

This fall, Walmart 

customers plan to

@ ��c:more 

I @ 45% 
buy more personal 
care products 

(r.:;\41% 
� spend more time 

on personal care 
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76% 

42% 
order takeout 

less often 

spend time at home 
doing activies with family 

eeeeeeeooo 

34% 
do home renovations 

eeeooooooo 
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