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Mother’s Day 2021

This one’s
for you, mom

xzw Walmart
-’;\ Connect



https://walmartconnect.com/

o
64%
of customers plan to
spend between $26-100

on gifts and celebrations
for Mother’s Day

33% 319,
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Source: Walmart Spark Panel, October 2020. [Data was collected through an online survey distributed to Walmart Customer Spark
panel members (N- 513) Managed by conversation>ally, a Data Strategy & Insights team, part of Walmart Global Tech]
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Sa les and What inspires customers to shop?

promotions are LI 467 Salesand promotions

top of mind for NI 46% Tradition

Mother’s Day
o, Recommendations from
customers il A friends/family

il 249, Social activity with family/friends

1l 24, Store displays and decorations

@® 1in 3 Walmart customers

Q are likely to be looking for shopping ideas
() and inspiration on Walmart.com?

in most households with
the majority of customers
being self-motivated

Shopping 56%

motivation

. Online 31%

23%
Offline
14%
Self-motivated Content from Friends, family Offline content
retailer websites & coworkers (television, newspapers,

magazines)

Source: Walmart Spark Panel, October 2020. [Data was collected through an online survey distributed to Walmart Customer Spark
panel members (N-537) Managed by conversation>ally, a Data Strategy & Insights team, part of Walmart Global Tech], (N-601)?
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Walmart.com

#1  Women’s apparel
#2 Flowers and plants
#3 Chocolate

#4  Greeting cards
and stationery

#5 Electronics

Walmart app

#1  Flowers and plants
#2 Women’s apparel
#3 Chocolate

#4  Electronics

#5 Greeting cards and stationery /
Kitchen appliances and accessories

Which ads are these customers
most likely to click on?

of Walmart customers are
open to purchasing a brand
or product after seeing an ad

related to what they’re shopping for during
the Mother’s Day shopping season

Source: Walmart Spark Panel, October 2020. [Data was collected through an online survey distributed to Walmart Customer
Spark panel members (N- 601) Managed by conversation>ally, a Data Strategy & Insights team, part of Walmart Global Tech]
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More than 1in 3 customers
plan to shop 1-2 weeks in advance

7% 7%
Sameoday 3 6% S+ wc:eks
(Mother’s Day) 1-2 weeks ahead of time ahead of time

32% 17%
1-6 days ahead of time 3-4 weeks ahead of time

Get
connected

__>

Start planning your Mother’s Day
campaign with Walmart Connect today.

Source: Walmart Spark Panel, October 2020. [Data was collected through an online survey distributed to Walmart Customer Spark
panel members (N- 649) Managed by conversat ion>ally, a Data Strategy & Insights team, part of Walmart Global Tech], (N-513)?
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