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"Tis the season to shop at Walmart:

Holiday 2020 insights for advertisers

Though the pandemic will undoubtedly affect how and where customers shop
for the holidays this year, one thing is certain: They still plan to shop Walmart.
Use these omnichannel insights from Walmart’s most recent customer survey
to optimize your holiday advertising strategy.
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Customers look to Walmart for holiday inspiration
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#3 Value shopping is on the rise again
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Source: Walmart Spark Panel, July 2020. Data was collected through an online survey distributed to Walmart Customer Spark panel members (N-1368) managed by Customer Spark and Research Platform team (Global Data).
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