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Walmart: A great place to
discover new products

Walmart customers rely heavily on digital media
for discovering new products and inspiration.
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Source: Walmart Spark Panel, August 2020. [Data was collected through an online survey distributed to Walmart Customer
Spark panel members (N- 623) managed by Customer Spark and Research Platform team (Global Data)]
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Insight #2

Brand discovery happens across multiple touch
points.
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Source: Walmart Spark Panel, August 2020. [Data was collected through an online survey distributed to Walmart Customer
panel members (N- 623) managed by Customer Spark and Research Platform team (Global Data)]
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Ads positively impact Walmart
customers’ product discovery journey. «
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~y

350/0 are likely

to click on an ad
for a relevant new
product or brand

Nearly 1in S have often
seen an ad that leads them
to an interesting new
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Source: Walmart Spark Panel, August 2020. [Data was collected through an online survey distributed to Walmart Customer
Spark panel members (N- 623) managed by Customer Spark and Research Platform team (Global Data)]

Sponsored Products
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